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China: Ideal Standard International Makes a Splash in Beijing

Ideal Standard International, a provider of innovative and design-driven bathroom solutions, has
equipped numerous Beijing stadiums and building projects for the 2008 Olympic Games. As one of
the largest sanitary-ware suppliers of the new Beijing Olympics Stadiums, its water-saving
technologies and award-winning design will help prevent excess water flow.

With four out of the five major stadiums featuring its products, ldeal Standard International has put its
mark on the Beijing Olympic scene. The iconic Water Cube, the National Stadium, the National
Convention Center, the Olympic Digital Beijing Building and the Olympic Village that will house the
athletes have been built with cooperation from Ideal Standard International. This adds to a long list of
36 venues using Ideal Standard International's products that will host a wide range of sports
disciplines. In Asia/Pacific the company's flagship brand is known as American Standard.

Olympic Green

Ideal Standard International's commitment to cutting-edge technology and its co-operation with
award-winning designers has proven a successful recipe for products that are not only convenient to
use, but also match the theme of green Olympics. Ideal Standard International offers water saving
technologies which best support the environmental commitment of the event.

The Moments and Tonic Toilets, for example, feature advanced Family Health technology. Double
Click technology provides easy control on how much water individuals want to use, and infra-red
sensors help deliver the exact amount of water at the right time. These technologies are used in
combination with Ideal Standard International bathroom collections created by world famous
designers like David Chipperfield (White Round Bowl Lava collection) and German designers
ArteFakt.

Source: www.idealstandardinternational.com
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Egypt: LECICO EGYPT buy back of 7.9% of shares from Sanitec
completed

Lecico will redistribute shares to shareholders as bonus shares with year-end results in early 2009.
Sanitec is no longer a shareholder in Lecico but remains a key commercial partner. Lecico Egypt
announces the completion of its acquisition of 3,157,895 shares (7.9% of outstanding shares) from
the Sanitec Group.

This acquisition was approved by Lecico's shareholders in an Ordinary General Meeting (OGM) on
5th August, 2008. Lecico bought the shares at a price of LE 34.775 per share (equivalent to US$ 6.5
per share). The payment for these shares will be done in instalments over the coming four years, with
a portion of the payment as a function of pieces to be outsourced by Sanitec from Lecico.

Lecico intends to distribute these shares to all shareholders as bonus shares as part of the profit
distribution proposal which will be put to the shareholders for approval at their Annual General
Meeting which will be convened to approve the accounts for the financial year ending 31th December
2008.

Commenting on the acquisition, Gilbert Gargour, Lecico Egypt Chairman and CEO, said, "I am very
pleased to complete the acquisition of Sanitec shares under these terms. Although it is sad to lose
Sanitec as a shareholder after all these years, this acquisition secures Lecico's sourcing relationship
with Sanitec for years to come and allows us to continue and develop our commercial partnership.

The proposed distribution of these shares to our shareholders in the second quarter of 2009 will also
allow us to equitably and cost effectively reward all our shareholders. Upon distribution, each
shareholder on record will be granted bonus shares equal to 8.5 % of their existing shareholding and,
as such, increase the proportionate shareholding of each shareholder. | also hope that this
redistribution of shares into the free float will continue to improve overall liquidity in our shares.

Source: www.lecico.com
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Europe: On track for expansion

Hornbach is planning to open three more DIY stores during the current business year. At the moment
new stores are under construction in Hamburg, Biel (Switzerland) and Brasov (Romania), and there
are plans for the opening of a Hornbach in Galgenen (Switzerland) in 2009. This year has already
seen the launch of two branches, one each in Bucharest and Stockholm, in July.

Source: www.diyglobal.com

France: Mid-year figures from Mr. Bricolage

The French DIY retailer Mr. Bricolage achieved sales of € 913.1 million in the first half of 2008 with
the Mr. Bricolage and Catena sales channels, which is 0.1% less than in the same period last year.
Sales of the 453 Mr. Bricolage stores came to € 852.1 million (+0.1 per cent) and sales of the Catena
outlets were € 61.0 million (-2.9%). The group announced a like-for-like decline of 0.9% for the 411
Mr. Bricolage stores in France, whereas the 42 international outlets achieved an increase of 9.3%
like-for-like

Source: www.diyglobal.com

Germany & Austria: Hagebau sales increased

The Hagebau builders’ merchant and DIY group with stores in Germany and Austria was successful
in increasing centrally invoiced sales by three per cent to € 2.056 billion for the first six months of
2008. Sales revenue in Germany (including participating interests) improved by 3.5% to € 1.929
billion. The 294 Hagebaumarkt stores (previous year 290) in the DIY business were able to increase
their sales revenue by 1.2%. Hagebau expects commodity sales for the full year 2008 to show growth
of around 4%.

Source: www.diyglobal.com
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Italy: Change of ownership in Italy

Kingfisher is parting with its Castorama stores in lItaly. They are to be taken over by the French
Groupe Adeo for € 560 mio. It is expected that the transaction, which is still subject to the approval of
the European competition authorities, will be concluded in the fourth quarter of 2008. Kingfisher
intends to reduce its debt burden by the sale of the 31 Castorama stores in Italy. At the end of 2007
Groupe Adeo had 15 Leroy Merlin stores in Italy, as well as 51 Bricocenter and Bricocitta outlets.

Source: www.castorama.it

Japan: Stores up, sales down

As computed by the Japan DIY Industry Association, the number of DIY stores in Japan increased by
22 to 3 980 in 2007 over the previous year. Total sales experienced a downward trend by contrast.
The DIY stores achieved a figure of JPY 3 920 bn (€ 24.47 bn) in 2007, compared with JPY 3 960 bn
(€ 24.72 bn) one year previously. This is the second successive reported sales decrease: the
association reported total sales of JPY 3 988 bn (€ 24.89 bn) for 2005.

Source: www.diyglobal.com
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Spain: Another Bauhaus in Spain

Bauhaus will be opening an outlet in the Les Gavarres trading estate in Tarragona on 1 August 2008.
An assortment of more than 120 000 items will be available on a sales area in excess of 12 000 mz, of
which 3 500 m? is given over to a garden centre. The German DIY retailer has four stores in Spain so
far: Barcelona (2), Girona and Malaga. There are plans for another opening in Madrid this year as

well.

Source: www.diyglobal.com

Spain: Bricorama expands in Spain

The French DIY chain Bricorama has launched its fifth store in Spain. The outlet, opened at the end of
July in Petrer, Alicante, offers a product range of 25 000 items on a sales area of 2 500 m2. Bricorama
already has a presence in Alcoy (Alicante), as well as in Estepona (Malaga), Vianros (Castellon) and

Valladolid.

Source: www.diyglobal.com
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United Arab Emirates: Massive Growth for RAK Ceramics

Ras-Al-Khaimah is one of the smaller parts of the United Arab Emirates, but it is home to RAK
Ceramics, one of the largest and most successful manufacturers of tiles and sanitaryware in the
world. Founded in 1991, the company has experienced colossal growth in a relatively short period of
time. In just the last decade, it has seen particularly impressive expansion. In 2000, its factory output
was 300,000 pieces. It is now an incredible 3.6 million pieces in 2008.

Such rapid growth is reflected in the size of the company's ever-expanding factory, which now

measures in at a mind-boggling 20 million square feet. Over 3,000 people work at the massive
factory, which exports to 135 countries worldwide.

Source: www.thekibzine.com
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United Kingdom: Aqualux Invests in New Midlands Production
Facility

Wednesbury-based Aqualux is driving business forward as Arbonia Forster-Holding AG invests
£450,000 in a new 35,000 sq ft facility that will transfer its production and assembly operations to a
second site in the Midlands.

The UK manufacturer of bath screens and shower enclosures is moving up to 100 staff and
production from its headquarters in Wednesbury to new premises just a few miles away in Aldridge,
reinforcing its continued commitment to manufacturing in the Midlands.

Distribution will continue from Wednesbury, creating a more effective and efficient space for storing
and distributing finished stock at its location next to Junction 9 of the M6.

James Cadman, managing director, commented: ‘Aqualux has its roots firmly in the Midlands and as
we expand we want to retain and maintain the skills and experience that comes with being within the
heart of British manufacturing. The move is part of Aqualux's continued investment in improving
customer service and flexibility that will also see the very latest computer software being installed to
further enhance service levels in early 2009.

Source: www.kbzine.com
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United Kingdom: New Shower Enclosures Catapult Ideal Standard
into Limelight

The launch of two new shower ranges, Connect and Tipica, by ldeal Standard - a leading provider of
innovative, design-driven bathroom solutions-demonstrates the clear commitment to become a
leading UK shower enclosure brand.

The new enclosure ranges are a response to the growing consumer demand for choice, quality and
affordability in showering products. Within the distribution chain retailers, installers and specifiers will
also embrace these new introductions as quality, design-led products that are easy to install, easy to
use and also represent value for money in a highly competitive marketplace.

The hallmark of both ranges is their adaptability and design flexibility. Both Connect and Tipica are
available in a wide range of sizes and shapes to suit a variety of styles and designs found in UK
bathrooms. Their many benefits include durability and watertight reliability.

Connect is a superior and versatile collection offering a simple, contemporary design. It will fit all
spaces without compromising on style. The range of sizes covers 700mm to 1200mm with a choice of
pivot, infold, slider, quadrant and corner entry doors. With choices of clear and modesty safety glass
and options of either polished silver or gloss white frame finish, there is something to suit every taste,
and a seal mechanism for leak free showering completes the specification. All Connect models are
suitable for flat top or upstand trays and the roller bearing wheels give a smooth slider operation.

Ideal Standard's Tipica collection is a more compact range of the most popular models available at
highly competitive prices, but all quick and easy to install. The choice of door includes pivot, slider,
infold, corner entry, quadrant with safety glass fitted as standard and all frames are silver finish.

Commenting on these new enclosures, Colin Sinclair, Channel Marketing Manager for Showering and
Brassware says, ‘The introduction of Connect and Tipica signals Ideal Standard's emergence as a
serious and competitive player in enclosures. By further building our strength in the total bathing and
showering proposition, it shows that Ideal Standard really is the brand for those who choose and fit
new bathrooms.’

Source: www.ideal-standard.co.uk
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Monthly Special: The European Bathroom Products in 2007

In August 2008, BRG CONSULT published full country reports on Bathroom Products in 30 European
countries. These market studies analyse the 2007 market and are available for
the following:

- 16 West European countries: Austria, Belgium, Denmark, Finland, France, Germany, Greece,
Ireland, Italy, Netherlands, Norway, Portugal, Spain, Sweden, Switzerland and the UK;

- 14 East European countries: Bulgaria, Croatia, Czech Republic, Estonia, Hungary, Latvia,
Lithuania, Poland, Romania, Russia, Slovakia, Slovenia, Turkey and Ukraine.

The reports can be purchased in different packages (30 European countries; 16 West European
countries, 14 East European countries) or per individual country. The product sections covered in the
reports are as follows:

- baths

- shower trays

- ceramic sanitary ware and alternatives

- taps and mixers

- shower enclosures, conventional shower cubicles and bath screens

- hydromassage baths, hydrotherapy cubicles, combined products and shower panels.

Overall Trends in the European Bathroom Products Market

New Housing Construction

In 2007, the overall new housing construction in Western Europe grew only slightly by some 2%
compared with the previous year. On the other hand the East European market grew by over 15% in
2007, fuelled by buoyant new housing markets particularly in Russia, Ukraine, Turkey and Romania.

Total housing construction reached an estimated 3.8 million new dwellings. In general, the trend is
moving towards the construction of new apartments rather than family houses.

2007 Bathroom Products Market
Overall, sales of bathroom products increased in the whole of Europe in 2007. In West Europe, total
sales continued to recover from the decline experienced in 2005 and grew only marginally. East

Europe, on the other hand, recorded another year of strong growth with sales rising particularly in the
hydrotherapy and taps & mixers markets.
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The total market value of the European bathroom market was estimated at over €10.2 billion, of which
more than 80% was generated in the West. In volume terms, however, West Europe accounted for
67% of sales in 2007, with the remaining 33% coming from the East.

If you wish to receive more information on the developments in the European bathroom markets in
2007, please email brg@brgconsult.com or call +44 2088327860.

Source: BRGC
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