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Europe: Geberit to Display Stylish Sanitaryware at 100% Design
Geberit, the supplier of sanitary is to launch its UP320 concealed cistern in a stylish new Sigma flush
plate range, including the revolutionary Sigma50. The Sigma50 is a unique customisable flush plate 
that comes in a range of colours and finishes but also provides the option to fashion the flush plate to
any bathroom décor. Also in the new Sigma range is the single flush Sigma10 and the dual flush 
Sigma20. With attractive circular flush actuators these flush plates are available in six different colour
combinations, with the frames, rings and buttons available in a selection of colours including white, 
black, gold and two different chrome finishes.

Source: www.geberit.com

Europe: Profit up
Kingfisher, Europe’s biggest home improvement group, completed the first half of the 2008/2009 
financial year with sales in constant currency up by 2.5 per cent to £ 5.130 bn (€ 6.507 bn), or -2.6 per
cent like-for-like. Retail profit rose 8.6 per cent to £ 277 mio (€ 351 mio) and pre-tax profit saw a 23 
per increase to £ 214 mio (€ 271 mio). The development of business in Britain continued to present 
the group with problems: sales fell 0.4 per cent to £ 2.312 bn (€ 2.932 bn), or -4.8 per cent like-for-
like. Sales in France were 3.2 per cent up in constant currency to £ 1.927 bn (€ 2.444 bn), though 
down -0.7 per cent like-for-like. In the other countries – Poland, Russia, China, Turkey (joint venture)
and Germany (stake in Hornbach) – sales were 9.4 per cent up to £ 891 mio (€ 1.130 bn). A sales 
drop of 0.6 per cent was reported in like-for-like terms. Kingfisher has agreed to sell the Castorama 
stores in Italy to the French group Adeo (Leroy Merlin) and, according to a report from Reuters, would
also part with its stake in Hornbach in Germany, provided the price was right.

Source: www.diyglobal.com
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France: HANSGROHE is doing well
With a total 2007 turnover of €661 million, up 16% compared to 2006, the company is doing really 
well and opening its fifth production plant based in Offenburg, Germany. 2007 has been a record year
in terms of turnover as well as employment.  In France, HANSGROHE had a turnover of over €72 
million, of which €27 million of production, registering a 33% growth over 2006.  HANSGROHE is 
expecting another exceptional year for 2008 in France, with a two-figure positive growth.

Source: www.hansgrohe.com

Germany: Joint purchasing
Two German companies, Eurobaustoff and NBB (Bauspezi), are planning to work together in certain
areas with effect from 1 January 2009. The cooperation agreement stipulates that Eurobaustoff is to 
take over purchasing negotiations and buying from all the listed suppliers of both companies, before
making out the invoices at its headquarters in Karlsruhe. Both parties to the contract expect improved
terms from their suppliers – through bundling demand and streamlining the administrative processing
of sales orders.

Source: www.thekbzine.com
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Russia: Baumatic Expands to Champs Elysee and Red Square

Baumatic has cornered two of the most important markets this side of the globe - France and Russia.

Notoriously famous for being one of the most difficult markets to crack, Baumatic says that it is thrilled
to have signed a distribution agreement with one of the key players on the French appliance industry -
Eberhardt Freres. Located in Strasbourg, Eberhardt Freres has been specialising for half a century in
the commercialisation of household and professional equipment from the leading European brands. 
Through its unsurpassed knowledge and experience in the field of refrigeration, professional washing
and cooking the company maintains a special relationship with both its suppliers and distributors.

Another acquisition for Baumatic is the exclusive agreement with Russia's leading consumer 
electronics and home appliance retailer - M.Video. Under this contract, M.Video is now the exclusive
distributor of Baumatic products in the Russian Federation. This deal further strengthens Baumatic's 
leadership in Russia's growing market of built-in home appliances.

With these strong partnerships now in place Baumatic says that it has truly conquered the 
unreachable and the future certainly looks bright going forward to 2009.

Source: www.baumatic.co.uk
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Skandinavia: Numerous new openings
Clas Ohlson, the Swedish DIY retail company, has announced the opening of between 20 and 25 
outlets during 2008/2009. So far 10 stores are planned for Norway: in Drammen (September 2008), 
Asker and Jessheim (October 2008), Kristiansand (November 2008), Narvik (December 2008), Falun
and Hönefoss (November 2008 to January 2009), Molde (March 2009), Bryne (April 2009) and 
Lillehammer (autumn/winter 2009/2010). Three stores are to be opened in Finland: Rovaniemi 
(October 2008), then Espoo and Joensuu (November 2008). The company has announced 6 new 
openings for Sweden: Skövde (November 2008), Motala (January 2009), Hudiksval (March 2009), 
Nordby/Stromstad (June 2009), and finally Frölunda and Värnamo (autumn 2009). The company’s 
entry into the United Kingdom market is expected between November 2008 and January 2009.

Source: www.diyglobal.com
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Switzerland: AFG recorded double-digit growth in heating technology
and sanitary equipment
During the first half of 2008, AFG Arbonia-Forster-Holding AG again recorded double-digit growth, in 
spite of the more difficult business climate. An increase in net sales of 10.3%, to CHF 749.5 million 
(compared to CHF 679.7 million last year), is a very satisfactory achievement. Most of the increase is
attributable to the Heating Technology and Sanitary Equipment Division as well as Windows and 
Doors Division, AFG’s largest and most rapidly growing businesses, which once again grew their 
market shares. Organic growth in Swiss francs amounted to 2.2%, and in local currencies to 3.2%.

The higher procurement and energy costs, however, slowed down earnings growth in proportion to 
the increase in net sales: our EBITDA improved by 6.5%, to CHF 69.5 million (65.2 million), while our
EBIT, at CHF 37.8 million (37.7 million), remained practically unchanged. This corresponds to an 
EBIT margin of 5.0% (5.6%). Due to higher financing costs for this year's extensive capital investment
program, additional amortisations on intangible assets and less favourable exchange rates than last 
year, net profit dropped to CHF 19.1 million (25.8 million). AFG’s Board is nevertheless confident that
profit can be slightly increased in 2008, especially since the second semester traditionally accounts 
for approximately 55% of AFG's total annual sales while at the same time earnings tend to be 
disproportionately high due to better capacity utilisation.

Source: www.afg.ch
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United Kingdom: Aqualux Wins Prestigious MOD Contract

Aqualux has secured a contract with the Ministry of Defence to install its Elite Xtra Pivot Doors in the
Royal Navy's oldest shore training facility based on Whale Island, Portsmouth.

The UK manufacturer of bath screens and shower enclosures has been appoined as part of an HMS
Excellent's refurbishment programme which was recommissioned in 1994 to train naval officers for life
at sea.

After a highly competitive tender, Aqualux's contract partner Dewco specified 138 Elite Xtra 760mm 
Pivot doors finished in polished silver. Aqualux was able to offer added-value supply and fit service to
ensure that the enclosures were installed without disruption to other building works being carried out 
at the same time.

The Elite Xtra range is designed to offer installers increased flexibility when fitting. Both the frameless
and framed Pivot doors are also available with a side panel which allows them to be installed in a 
recess or used with a side panel to create a corner enclosure. As standard, the Xtra range offers 
54mm adjustment and is available in white or polished silver frame finish and the side panels come 
complete with integral towel rail and stylish handle on the Pivot door.

Source: www.aqualux.co.uk

United Kingdom: Wolseley Results Announceed for Year End July 
2008
 Wolseley has continued to increase market share, reduce working capital and increase cash 
conversion, against a backdrop of significant market deterioration. Aggressive cost cutting resulted in
£76 million of exceptional restructuring charges, but saved £47 million in the year. Full-year benefits 
of £176 million are expected.

Source: www.thekbzine.com
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United Kingdom/ Ireland: Feeling the Pinch

The poor economic climate continues and the latest figures from The Office for National Statistics 
(ONS) suggest that the bathroom industry will remain depressed for some time yet.

Housing

The figures from the ONS show a clear decline in orders placed for private housing of 17% over the 
year to May 2008. Public housing orders fell by 21% over the same period. These figures imply that 
the near term future for the new housing sector is not bright and the supply of bathrooms to this sector
will continue well down for some time.

Commercial

On the other hand construction orders in the infrastructure and non-housing sectors rose 16% and 7%
respectively. This suggests that in these commercial sectors there may be a brighter future as a 
variety of major projects and programmes come to fruition.

‘The figures obviously show that suppliers of bathroom products for the domestic sector are being hit 
the hardest. This is reflected in reported sales figures from members of the BMA who are showing an
overall decline of 5% points over the last twelve months.’

Source: www.bathroom-association.org
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World: Grohe AG continues success story with double digit increase 
in earnings
For the first half of 2008, Grohe AG has once again reported double-digit earnings growth: 
consolidated operating result (EBITDA) showed an increase of 13% over the prior-year period, rising 
to EUR 110 million.

Consolidated first-half sales in 2008 were up by 3% year-on-year, rising to EUR 527 million. This 
equates to an EBITDA margin of 21%.

In the company’s home market in Germany, the company recorded a particularly positive 
development, with sales being up 5% on the prior year. Particularly strong growth in the first half of 
2008 in the Netherlands (+14%), the Far East (+13%) as well as in Eastern Europe (+27%) and the 
Middle East (+41%) more than offset the downturn in sales in those markets hard hit by the sub-prime
crisis – the USA, the UK and Spain.

Owing to the high cost of raw materials and energy, GROHE is going to introduce world-wide price 
increases averaging 6.7% in the next few months.

Source: www.grohe.com

9



BRG Consult Newsletter
Bathroom October 2008

Monthly Special: Bathroom Manufacturers Beware!

A new booklet from the UK Government arrived at the Bathroom Manufacturers Association (BMA) 
offices recently.  It is all about treating customers fairly and the booklet gives details about new 
regulations which clamp down on unfair sales and marketing practices.

The new rules were introduced by The Department for Business, Enterprise and Regulatory Reform in
May 2008 and all businesses involved in the manufacture and sales of goods are affected. And 
bathrooms are no exception.

Many of the existing laws (including most of the Trade Descriptions Act) have been replaced by the 
Consumer Protection from Unfair Trading Regulations 2008. Quite simply it is an offence to mislead 
consumers.

Time to reflect

‘Now is the time to reflect on how well you are dealing with your customers’ says Yvonne Orgill, Chief
Executive of the BMA. ‘The economy has slowed and business is suffering a downturn and bathroom
manufacturers can easily fall into the trap of cutting corners to cut costs. Businesses which already 
trade fairly will have no worries. But those who cut corners and perhaps bend the rules will need to 
know what may happen if they do. The Trading Standards Service will have new powers of 
investigation, and possible prosecution, if customers are misled or treated unfairly.’

Product Descriptions in Brochures

Under the new rules misleading descriptions could be dealt with more severely than ever before.
For instance, in a manufacturer's bathroom brochure, describing an acrylic bath made from 5mm 
sheet as simply a '5mm bath' could be deemed a 'deceptive message.' Consumers may be misled 
into thinking that the acrylic sheet is 5mm thick all over, when in fact the manufacturing process 
causes the sheet to vary in thickness. Manufacturers must be very careful how the bath is described 
and they must be vigilant to ensure that their PR agency is fully and carefully briefed.

Technical Claims

Manufacturers must also be careful what claims they make about the technical standards to which 
their products comply. For instance if a vitreous china manufacturer claims that a particular WC Suite
complies with the requirements of The Water Supply (Water Fittings) Regulations 1999 then, clearly, it
must. Similarly, shower enclosure manufacturers must be careful. If they claim that an enclosure 
meets BS EN 14428: 2004 Shower enclosures, then it must do just that.

More information about the new regulations can be found at this website http://www.businesslink.gov.
uk/unfairtrading
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Source: www.bathroom-association.org
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