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Belgium: Steady growth in Belgian DIY
Do-it-yourself is on a growth curve in Belgium, with total sales rising by 3.9% to € 2.94 billion last 
year, according to estimates from GfK Benelux. This is a significant level of growth when compared 
with other west European countries, though not enough to allow the sector to carry on from the 
previous year’s 5.2% rate of growth. The Belgian DIY market is still extremely fragmented, with 
around 46% of sales generated by a large number of independent dealers.

The DIY chains saw better progress than the market as a whole. Figures from GfK Benelux show that
their sales in 2007 rose by 6.4% year-on-year to € 1.523 billion. The months when they recorded the
highest level of sales were March (+17.6% on 2006) and April (+20.1%). By contrast, they recorded 
declining sales figures in May (-2.6%) and September (-0.2%).  On the whole, sales growth went hand
in hand with store openings. However, even the average annual sales figure per DIY store was up, 
according to GfK: it now came to € 4.91 million.

There was an increase in the number of DIY stores in Belgium during 2007. Data compiled by Dähne
reveals that the Top Ten retailers under consideration here had 405 stores in operation at the end of 
2007, or ten more than at the end of the previous year. Sales area increased by 61 878 m² to 1.02 
mio m² during the same period.  Market leader Brico produced the highest growth. As part of the 
Netherlands Maxeda Group (formerly Vendex KBB) since 2004, the company today operates four 
sales channels, Brico, Briko Dépot, Brico Plan-It and Brico City.  As summed up by Brico’s CEO Geert
Verkest, “For Brico and Brico Plan-It, the year 2007 was a dramatic one, with even more own stores 
and franchise outlets, while Brico continued its expansion with the successful Brico City concept.”  
Brico City is the group’s latest sales format. Implemented for the first time in Brussels in the summer 
of 2006, it features a small sales area with a basic product offer geared to the needs of city dwellers.
The results of the pilot store in Brussels seem to have come up to expectations, since the group 
launched two more Brico City outlets of around 1 500 m² each in 2007. Geert Verkest has announced
further openings of this small-scale format on inner-city locations for this current year.

The Brico sales channel recorded the greatest rate of growth within the group. It numbered five 
outlets more at the end of 2007 than the previous year. Floorspace growth amounted to 35 146 m². 
The Brico Plan-It trading channel added one more store, which increased the network to eight outlets.
The store in question is the converted Briko Dépot outlet in Antwerp. It is apparent that the group’s 
warehouse concept is unable to hold its own in the market, since there was only one store of this type
still in operation at the end of 2007 following two closures.  Brico is also actively involved in online 
business; it has been selling DIY products on the internet since 2006. In fact, the company claims that
it had 2.84 million registered visitors last year.

Source: www.diyglobal.com
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China: ROCA invoiced over €100 million in China in 2007

 ROCA invoiced over €100 million in China in 2007 via its subsidiary YING, as part of the company’s 
strategy to be increasingly present in the world.  ROCA is already present in more than 55 countries.
In China, the ROCA brand is positioned on the top range whereas the brand YING competes in the 
lower ranges segments.

ROCA arrived in China through Hong Kong in 1980 and built its first factory in 1997 in Foshan, 
coming to Shanghai four years later and creating in 2006 its subsidiary YING, dedicated to compete 
with international competitors

Source: I&M

3



BRG Consult Newsletter
Bathroom August 2008

Europe & Asia: Villeroy & Boch: Increase in turnover in Europe and 
Asia
The turnover of the Villeroy & Boch Group amounts to €434.8 million in the first half of 2008, which is
a plus of 3.8 % compared to the previous year. During this period, the profit of the group increased by
2.3 % to €9.3 million.

The corporate division Bath & Wellness contributed to this turnover increase with €278.7 million, a 
plus of 2.3 % compared to the previous year. In the individual markets, the development was very 
different: There was a turnover decrease of 4% in Germany and France, while the West European 
markets yielded a plus of 4%. In Eastern Europe, the corporate division yielded a plus of 19 % and in 
the Asian countries even a plus of 27 %. The company has provided an excellent basis to open up the
Asian market by means of its latest acquisition in Thailand. In contrast, a turnover decrease of 
altogether 18.6 % was reported from America due to the subprime crisis.

The turnover in the corporate division Table Culture increased by 6.7% to €156.2 million in the first 
half of 2008. The company is pleased at the turnover increase on the German market (5.4 %), as well
as in many European markets, in Russia, Asia and in the Middle East. However, in the US, the 
negative economic situation also affected the division Table Culture.

Source: www.villeroy-boch.com
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Italy: The Logical Choice for a Modern Bathroom
The 'Logic Active' enclosure range from Italian shower manufacturer Cesana, offers both designer 
looks and state of the art technology.

Designed by renowned European designer Piet Billekens, all Logic Active models, which include a 
rectangular, curved or curved walk-in enclosure, contain an integrated shower column.

This design consists of a multi functional corner enclosure, with a central column containing the 
integrated thermostatic mixer. This regulates the shower from either inside or outside, plus it operates
a three-way diverter that directs the water to the shower head, to a hand held shower and to six 
directional body jets.

The additional support rail also conceals the supply of water from the column to the body jets and the
enclosure is made from 8mm tempered safety glass and a robust aluminium frame.

The thermostatic mixer, a design exclusive to Cesana, allows the plumbing fixings to be placed neatly
inside the column itself, which allows the shower walls to be free of clutter and also means that 
installation is not expensive.

This model reflects the current trend in shower enclosures, where relaxation and well-being within the
bathroom is of utmost importance.

Cesana has been established in Milan for almost 40 years.

Source: www.cesana.it
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Northern Ireland : New Distributor Appointed in Northern Ireland
Aqata, the family owned manufacturer of shower enclosures, has announced a new partnership with
Gourley & McColl as the company’s authorised distributor in Northern Ireland.

Aqata's latest move lays the foundations for significant growth as Gourley & McColl work directly with
the company to distribute products and provide a fast, efficient and reliable service through their 
comprehensive network of dealers across Northern Ireland. The Gourley & McColl operation includes
their own successful retail outlet in a prime Belfast location within which they are creating a dedicated
Aqata showroom; this will showcase a selection of latest designs of the company's luxury shower 
enclosures, screens, trays and showers to inspire both retail and trade customers.

Jayne Barnes, Aqata Managing Director, comments, 'There is a healthy market for high-end bathroom
products in Northern Ireland in both retail and contract sectors. Consumers have become more 
sophisticated in their demands for design-led, quality interiors and many are seeking reliable and 
affordable products to create their ideal bathroom. A strong distributor relationship is essential to 
promote Aqata products and raise brand awareness; also the dedicated showroom will ensure that 
customers can see and feel the quality of our products before purchasing.'

Established 12 years ago, Gourley & McColl is a family run business set-up initially to serve the local
building and plumbing markets and then successfully expanding into the specialist kitchen and 
bathroom sector. Like Aqata the company has a strong customer service ethic and is dedicated to 
delivering a diverse range of up-to-the-minute products to its retailers from the world's leading 
bathroom brands. The new account will be managed by Terry Warren who is the Aqata sales agent 
for the North West of England.

Source: www.aquata.co.uk
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Poland: Cersanit opened a new Ukraine plant as zloty stings

Polish bathroom fittings maker Cersanit opened its a new ceramic tiles plant in the Ukraine in July 
2008, as it moves to limit the negative impact from a soaring zloty.

The comments came as the shares in Cersanit slid almost 13% to levels last seen in the first quarter 
of 2006 over worries the record high zloty would weigh on its foreign sales and boost costs.

Cersanit, controlled by one of Poland's richest businessman Michal Solowow, sells one-fifth of its 
production in dollars and its results have suffered after the dollar sunk.

The company has scrambled to protect its bottom line by moving production abroad and said half of 
its sales will eventually come from plants located outside Poland.

Source: www.thomoson.com

Spain: Roca reduces staff and production
The sharp fall in new residential construction led the ROCA CORPORATION Group to an excess in 
production capacities in its different factories, which employ around 2,500 people in Spain.   Before 
the decline in demand, ROCA saw during the past months its stocks of finished products increase 
sharply.  Consequently, ROCA announced to the different trade unions a labor regulation process 
(ERE) that will affect 398 employees in Spain, in order to adjust the production to the new market 
environnement.

Source: Instalación Y Montajes
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Turkey: Baumax en route to Turkey
Baumax is en route to Turkey. The Austrian DIY retail group made an announcement to this effect 
yesterday. This is expected to be the company's eighth foreign market, following its entry into the 
Bulgarian market, which is planned for 2008.  Entry into the Turkish market is being planned for the 
years 2009-2010. It is not yet known where the first trial outlet will be established, though it will most 
probably be in one of the bigger cities.

Source: www.diyglobal.com

United Kingdom: Gessi Commits to UK Market
Gessi - Italy’s leading manufacturer of exclusive brassware, showers and bathroom accessories - is 
set to strengthen its presence in the UK’s luxury brassware market with the opening of Gessi UK Ltd.

The move demonstrates Gessi’s commitment to the UK market and further enhances the first class 
technical support and customer service offered by the existing distribution and retail network here. It 
forms part of a wider growth strategy for the company with offices recently opening in Europe to 
support the demand for Gessi’s high class products. Servicing the top end of the market with 
beautifully designed products, painstakingly hand finished by experienced Italian craftsmen, the range
is designed to appeal to customers requiring ‘something different’ for their bathroom. Gessi brassware
decorates the bathrooms of some of the most sought after properties in the world.

Despite their explosive global growth and expansion, Gessi adheres to a strict Corporate Social 
Responsibility policy, driven from the very top, which includes using only low polluting materials during
the manufacturing process and striving to minimise all waste.

The company will showcase an array of the company’s most exclusive ranges at 100% Design in 
September, including a new shower concept ‘Rettangolo Colour’. A working display will take centre 
stage of, what promises to be, an exciting and innovative display. A new price list and display stands
will be part of the support package that retailers can look forward to seeing of during the show.

Source: www.gessi.it
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United Kingdom: The Mylife Collection from Laufen
Laufen, clearly defines the art of feeling good with the use of calming ceramic design that portray an 
ambience of well-being in the bathroom.

Designed by frog design, Mylife is available in a vast range of sizes and shapes, all catering for 
different tastes and requirements. A small basin measuring a petite 470 mm x 380 mm allows 
extreme versatility for bathrooms that are restrictive on space.

Continuing with the theme of modern design, Laufen also has a stylish furniture range to complement
the Mylife sanitaryware collection. Offering generous storage space for bath towels and necessities, 
the freestanding units are the ideal finishing touch to turn any bathroom into a modern, functional 
setting.

Finished in a vast range of discreet colours, the main units have a white, wenge wood or Noce 
Daniele trim; the door panels are soft white or caffe. Curvaceous doors add a softened edge to the 
design that is followed right through to the aluminium support feet. What is more, the built-in 'silent' 
closing mechanism prevents the doors from banging harshly.

Although most standard basins incorporate an overflow hole in case of accidental flooding, Laufen 
have developed this technique one step further. With a concept that repositions an invisible overflow 
hole above the drain outlet, the result is a more hygienic, continuous surface that's now easier to 
clean whilst adding to the overall design element of the product. With hygiene in mind, both the seat 
and cover for the WC and bidet can be removed in one simple operation and includes an antibacterial
treatment as standard.

For ultimate design flexibility, the ceramics are available in both wall-hung and floor standing 
combinations. The WC features an automatic lowering system on both the seat and cover, reducing 
noise levels and the potential danger of trapped fingers.

To truly complete the sanitary-ware collection a spacious rectangular 1850 x 850 mm bathtub with an
optional whirlpool and/or airspa system for pure bathing indulgence is also available.

Source: www.kbzine.com
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United Kingdom: Square Design from Roca
Roca has introduced a new range of contemporary, square shaped basins to complement its existing
Senso range. The new basin collection, named Senso Square, offers a modern and geometric look 
and was launched in direct response to a growing consumer demand for square shaped bathroom 
products.

Senso is one of Roca’s best selling mid priced sanitaryware ranges and offers customers affordability
and style. With the addition of the new Senso Square basins the suite has been given a modern 
update in line with current design trends, and offers the consumer maximum choice. Both the original
and the new square basins are designed to complement all elements of the Senso range.

Senso Square offers four new basin designs – three wall hung options which can be displayed with 
either a semi or full pedestal, and a compact cloakroom option.

Source: www.roca-uk.com

United Kingdom: Eurobath Changes its Company Name to VADO
Eurobath has announced that it has been in the Bathroom industry for 20 years and as part of the 
company’s continuous change, Eurobath has consolidated its portfolios and company name under 
one brand; VADO. The company will refer to itself & trade as VADO from 1st August 2008.

The company feels that the new company name reflects the business more closely, as a leading 
bathroom brassware manufacturer. Sarah Williams, Commercial Director, comments ‘We have 
undergone fundamental change with regards to our core offering and strategic direction over the 
years and that has led to a transition from an importer and distributor of bathroom products, to a 
specialist in brassware operating a stringent production control of our wide range of own designs. 
Having reviewed our brand and name, where Eurobath was once appropriate for our type of business,
it is now time to change to a more reflective and aspirational name, an initiative led by listening to our
customers.

'Eurobath remains as the legal entity and there are no changes in ownership, management and 
service levels. Everything that is valued in dealing with VADO remains exactly the same!'

Source: www.thekibzine.com
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