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Czech Republic: DIY Chain BAUMAX Cranks Up Turnover by 7.5% 
to €265 million in 2008

BAUMAX CR, who run a network of gardening and hobby tools outlets, raised turnover by 7.5% year-
on-year to €265 million last year. BAUMAX now runs 24 gardening and hobby tools outlets of the 
same name in the Czech Republic.

In 2008, BAUMAX opened a new outlet in Prague-Letnany and expanded its shops in Plzen, western
Bohemia, Jihlava, southern Moravia, Frydek-Mistek, northern Moravia, and Usti nad Labem, northern
Bohemia.

In 2009, BAUMAX plans to open a new shop in Ceske Budejovice, southern Bohemia, and expand its
shops in Kladno, central Bohemia, and Chomutov, eastern Bohemia.

BAUMAX CR is a subsidiary of Austria's BAUMAX AG. The Austrian group raised turnover by 12.5% 
to €1.42 billion (CZK 38.2 billion) in 2008, and the overall number of BAUMAX outlets grew from 128 
in 2007 to 137 last year.

By the end of 2008, the total covered sales area was 921,400 m2, which is the biggest increase in 10
years. A total of 55% of BAUMAX's selling space is located outside of Austria. Last year, BAUMAX 
expanded to Bulgaria and it plans to expand to Turkey during 2009.

Besides BAUMAX, do-it-yourself shops are also being operated by OBI, HORNBACH, MOUNTFIELD
and BAUHAUS, which ran a total of 107 outlets in the Czech Republic by the end of 2007. Do-it-
yourself chains are increasingly popular among Czechs.

The five leading chains on the domestic market raised sales to a record  €939 million (CZK 25.3 
billion) in 2007.

Source: CTK Business News Wire
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Germany: DIY Just Short Of Last Year's Level
The German DIY and building stores achieved gross sales of €17.55 billion in 2008, or 0.5% less than
last year (2.0% like-for-like). The greatest increases were recorded in the decorative product ranges 
such as bathroom fittings in the plumbing/heating segment (+4.9%), and garden decoration under 
garden furniture and décor (+1.9 %). Home fashion also experienced a slightly positive trend (+0.5 
%), as did building materials/chemicals, and garden hardware. None of the other ranges managed to 
reach the previous year's sales level. There were definite decreases for leisure/hobbies/handicrafts 
(-13.4 %), tools and machines (-4.7 %) and occasional or self-assembly furniture (-4.1%).

Source: www.diyonline.de

Germany: PRAKTIKER Cuts Worker Hours in Attempt to Stave Off 
Job Losses

German home improvement retailer PRAKTIKER has introduced shorter working hours for a third of 
its stores as it seeks to cut costs in the economic turmoil.

The retailer's 90 of 260 worst-performing shops will be affected, with staff seeing their hours cut by as
much as 10%, in an attempt to stave off redundancies and store closures.

Each PRAKTIKER shop employs between 40 and 80 members of staff. A PRAKTIKER spokesman 
said it is "likely" that all employees in the 90 stores will be affected, meaning that a total of 7,200 staff
could see their hours reduced.

The retailer said it has the backing of the government and unions, and that the German state would 
reimburse 6% of the lost wages to affected employees, meaning a net loss in pay of just 4% to 
employees.

The retailer said that for a store to qualify for shorter working hours, sales declines need to exceed a 
specified threshold that results in a "proven considerable temporary lack of work".

PRAKTIKER claims to be the "first German retail group to adopt such responsible measures to 
prepare for times of crisis". With this step, PRAKTIKER has taken precautions to secure the 
employment of all staff working at the stores and to avoid layoffs due to cyclical fluctuations.

The scheme's conditions will be monitored each month and PRAKTIKER may implement shorter 
hours in more stores if it deems it necessary.

Source: Retail Week
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Greece: OBI Halts Its Expansion
OBI's expansion into Greece has been halted altogether, following an announcement in mid-May 
2008 from the German DIY group.  The decision was made jointly with the company’s Greek partner
SATO, a furniture trading company.  The reasons for this decision are the current global economic 
climate, the unstable situation of the financial markets and the deterioration of consumer confidence 
across Europe.  OBI had intended to inaugurate its first DIY stores in Greece by the end of 2009.

Source: www.datastarweb.com

Italy: DIY Stores Catch Up
The DIY sector in Italy continues to grow, with sales almost reaching €3 billion in 2008, representing 
an improvement of 4.8%. This is revealed by a BHB/GfK report, which surveys DIY stores with a 
minimum covered sales area of 1 000 m². The months of April and May recorded some of the highest
sales figures, each enjoying double-digit growth. Per-capita spend came to €48 in 2008, which 
amounts to a €2 increase.

Source: www.reuters.com

Spain: KINGFISHER Expansion in Spain
KINGFISHER has inaugurated a BRICO DEPOT store in Crevillente, in the Alicante region in South 
East Spain.  As reported by the Spanish news service ferrepress.com, the new store has a sales area
of 77,000 m².  The UK group is now represented by 16 BRICO DEPOT outlets in Spain.

Source: Négoce
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Switzerland: Profit Up by 0.6%
Swiss sanitary equipment manufacturer GEBERIT posted a forecast-beating 0.6% rise in 2008 net 
profit  in spite of a 1.7% fall in sales.

Net profit rose to CHF466 million (€304.2 million), ahead of the average forecast of CHF444 million.

Operating cash flow rose 1.8% to CHF649 million (€423.6 million), and the margin for earnings before
interest, tax, depreciation and amortisation (EBITDA) was 26.4%, up from 25.7% in 2007.

The group, which makes toilet flushing systems, said it expected a continued decline in construction 
volumes in its most important markets, and that no recovery could be realistically expected before 
2011.

Last month, fourth-quarter sales fell 10.5%, missing forecasts as wholesalers ran down their 
inventories.

Source: www.reuters.com

Ukraine: OBI Opens New Hypermarket in Odessa
The German chain OBI has opened a hypermarket in Odessa, which is its third store in Ukraine.  Its 
sales area totals over 11,000 m2.  The company SYSTEM GROUP Ukraine provided the complex 
automation for the cashier's zone of the hypermarket.

Source: Akcyz

United Kingdom: Consumption in the Doldrums
2008 was an extremely disappointing year for the DIY retail sector in the United Kingdom. The sales 
of DIY stores, with a minimum covered sales area of 1 000 m², were down by -20.4% to €9.5 billion. 
The loss came to -7.6% at constant exchange rates. It has been revealed that no product category 
managed to escape the general consumer restraint. Last year saw every British citizen spend an 
average of €156 in DIY stores, that's to say, €42 less than in 2007.

Source: www.diyglobal.com
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United Kingdom: WOLSELEY Seeks £1 billion in Rights Issue
WOLSELEY announced it will raise £1 billion in a rights issue after the firm announced an £880 
million operating loss for the six months to 31st January 2008.

The building supplies firm said it will raise £270 million with the placement of 225 million new shares 
at 120 pence share.

An additional £781 million will be raised by issuing 11 new shares for every five they already own at a
price of just 40 pence each.

The firm’s half year results showed revenue up 3.2% to £8.2 billion from £8 billion the previous year.
WOLSELEY’s reported a pre-tax profit of £97 million down 61.4% on the previous year. But after 
exceptional items of £262 million and impairments of £800 million the firm reached a loss of £880 
million.

WOLSELEY had a net debt of £2.48 billion as at 31st January but total committed debt facilities of 
£4.3 billion give the firm a liquidity headroom of £1.6 billion.

Source: www.hvnplus.co.uk
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Monthly Special: Market Summaries for 13 'Group 1' Countries 
Published
BRG CONSULT is pleased to announce that it has recently published preliminary 'Product 
Summaries' for the 13 largest (Group 1) countries as follows:

- France
- Germany
- UK
- Italy
- Spain
- Belgium
- Netherlands
- Austria
- Sweden
- Poland
- Russia
- Czech Republic
- Turkey.

The product sections covered by the programme are as follows:

- baths
- shower trays
- ceramic sanitary ware and alternatives
- taps and mixers
- shower enclosures, conventional shower cubicles and bath screens
- hydromassage baths, hydrotherapy cubicles, combined products and shower panels.

For more detailed information on the developments within the European bathroom product markets 
and BRG CONSULT's studies, please contact Mr. David Harrop  on (dharrop@brgconsult.com) or 
alternatively call +44 (0)208 832 7860.

A detailed proposal is available upon request.
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