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Czech Republic: RAVAK Increases 2007 Turnover by 15%

In 2007, RAVAK, the acrylic bath and shower trays manufacturer from the Czech Republic, increased
its turnover by 15% to reach a value of CZK 2.8 billion. The company employs about 800 people.
Around 160 people of the total number of employees work in foreign subsidiaries.

RAVAK is the largest dealer in this sector in the Czech Republic. It controls important market shares
in the Baltic countries, Russia and the Ukraine as well. It also supplies its products to the Persian

Gulf region and Tunisia.

Source: Chemical Business NewsBase

Germany: BURGBAD Increases Profit Despite Turnover Drop

BURGBAD, the German manufacturer of bathroom furniture, increased its profit by 19% to €6.3
million last year, according to provisional figures. This was achieved despite a drop in turnover to
€73.7 million, compared with €75 million for 2006. The company says that it was not fully able to
compensate for the fact that some customers brought forward purchases at the end of 2006, ahead of
the VAT increase in Germany. The company says that it benefited from the corporate tax reform in
Germany.

Source: Borsen Zeitung

Germany: Record Year for GROHE

2007 was a record year for GROHE AG. Preliminary figures for the past fiscal year show a profitable
global sales growth, as well as a healthy margin: At €1.017 billion, sales were clearly above the 1-
billion mark, having increased by 8% compared to prior year figures (2006: €939 million). This makes
GROHE the first German manufacturer of sanitary fittings and sanitary systems to enter the “billion
dollar league”.

In Germany, 2007 sales were marginally up on prior year figures as GROHE was able to win back
shares in the declining domestic market.

At global level, sales grew by over 10% raising the international share of the GROHE business to
84% of its total sales. Despite the sub-prime crisis, GROHE’s second largest sales market, the USA,
recorded a currency adjusted sales growth of 3%.

Source: www.grohe.com
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Ireland: QUALCERAM SHIRES PLC - Preliminary Results

As predicted at the time of publication of the Group's Interim Results in September last year, and
subsequently reiterated in a trading statement in October, the financial year ending 31st December,
2007 proved to be a challenging year for the Group. The Group's main markets have been affected to
a greater degree than expected by economic factors outside the control of the Group. In both the UK
and Ireland, the slowdown in their respective economies, the increase in interest rates and the
marked fall in new housing starts, particularly in the last quarter of the year, have contributed to the
fall in sales of the Group's bathroom products resulting in lower than expected profits for the year.

Results

Group turnover fell by 11.7% to €90.0 million (2006: €102.0 million). In Ireland, turnover fell to €37.6
million (2006: €45.0 million) and in the UK turnover reduced to €45.9 million (2006: €50.3 million).
Operating profit for the year, before exceptional items, was €1.1 million (2006: €4.1 million). A
restructuring programme to counter the effect of the slowdown in the construction sector was
announced in October 2007 and exceptional items incurred in relation to the implementation of this
programme amounted to €11.3 million. The exceptional gain from the sale of the Group's 13 acre
property in Arklow, Co. Wicklow was €16.4 million and this resulted in a net exceptional gain of €5.1
million. Profit from operating activities, before taxation was €5.4 million (2006: €3.9 million).

Ireland

The Irish construction sector weakened in the second half of 2007 due to uncertainty over stamp duty,
rising interest rates and curtailed credit. QUALCERAM SHIRES has maintained its position in a
contracted market, but pricing of the Group's products has come under pressure as competitors
reduce prices to generate sales. The number of houses built in Ireland in 2007 declined to 78,000
compared to 93,000 new builds in 2006, a fall of 16%. Although the number of houses to be built in
Ireland in 2008 is likely to reduce further, house prices are reducing and there is anecdotal evidence
of house sales improving once prices are realigned. Demographic demand for new houses in Ireland
to meet population growth is forecast to exceed 60,000 units per annum. The underlying
fundamentals of the Irish market appear to be strong, and the Central Bank of Ireland is predicting a
soft, rather than a hard landing in the economy overall. The Department of Finance in Ireland
forecasts GNP growth of 2.6% for 2008.

UK

The UK housing market during 2007 has been disappointing and increasing interest rates and lending
restrictions have curtailed demand by buyers and put pressure on house prices. These factors have
impacted on sales of products in the UK in 2007. Reservation levels with UK house builders have
dropped by up to 20% during 2007 as consumers adopted a waiting game and the clampdown on
loans took effect. However, visitors to sales sites is holding up which may be an indication that
demand will improve as interest rates reduce. Statistics released by the National House Building
Council (NHBC) showed that new homes completed by NHBC builders in 2007 in the UK totalled
186,000 units. While the Government plans to increase new house construction to 240,000 units per
annum to meet demographic demand is welcome, these are long term plans and are unlikely to have
an impact in the short term and consequently housing market conditions are likely to remain subdued
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over the coming eighteen months. Government targets on the social housing front look ambitious and
while a positive trend is expected, any significant rise in volumes is dependent on the ability of the
planning system to release the required land. Public housing repairs and renewals activity continued
to decline in 2007 despite the allocation of additional funds to improve the condition of existing social
homes. In fact the Government has relaxed its target of ensuring that all social housing meets the
‘decent homes' standard by 2010 Despite concerns for the UK market due to global conditions, in the
medium term, the fundamentals are favourable with demand for housing exceeding supply, low
unemployment and interest rates.

Outlook

Over recent years, the industry has faced an increasingly challenging environment - intensive
competition from Asia, direct outsourcing by a number of major merchants, and ever increasing
energy costs. These are further compounded by markets that have deteriorated during 2007. It is
anticipated that 2008 will be a challenging year and the Board have already taken decisive action to
reduce costs further in order to counteract the downturn in house building and worsening markets.
Included within the 2007 results is an exceptional charge of €6.7million relating to reorganisation and
redundancy costs. These costs relate to restructuring within each of the Group's operating divisions
and include costs relating to the closure of its shower enclosure and ceramics plants and the re-
organisation of its distribution centres. The cash cost of the exceptional charge is €1.4 million. The
Company has also provided in the 2007 figures for losses relating to the disposal of its leasehold
interests in Stoke on Trent and Rochdale.

Turnover for January and February of 2008 is 27% down on the same period last year due to
challenging market conditions in both our key markets. With a stronger balance sheet following the
disposal of the Arklow property and continuous improvement of its cost base the Board is confident
that the Group will emerge from this downturn leaner and fitter which will serve as a platform for future
growth.

Source: AFX CNF
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Nepal: Launching of Bangladesh Sanitary Ware in Nepal

Bangladeshi sanitary ware was launched in the markets of Nepal in a ceremony held at hotel Soaltee
Crown Plaza in Kathmandu Friday. Bangladesh Ambassador to Nepal Imtiaz Ahmed inaugurated the
ceremony.

Business communities of both countries have taken measures to further boost and expand the trade
and commerce relations between Bangladesh and Nepal. In continuation of the effort, the CREATE
BATHE, a Nepali company, has taken initiative to import quality sanitary ware from FAHIM
SANITARY, a sister company of SAMANTHA GROUP in Bangladesh.

Source: United News of Bangladesh

Romania: An Update on Romanian DIY Activities

REAL, a company held by German group METRO, has opend its first hypermarket in the Berceni
district of Bucharest, following investments estimated by ZF to be worth over €25 million. The move
will be followed by the launch of a similar-size store belonging to French retailer CARREFOUR, as
well as by a CORA store in the same Southern district of Bucharest, projects which will be completed
in 2009. REAL and CARREFOUR are the only hypermarket networks to have announced new stores
this year in Bucharest. The battle is now fought in districts that have so far lacked such forms of
retail, Vitan and Berceni, and, as of next year, major retail operators in the field could focus their
interest on areas where competition is non-existent on this segment. One such example could be
residential district Cotroceni, where Real will open a store in a mall scheduled for completion in 2009.

BRICO EXPERT, the company that operates the two Mr. BRICOLAGE DIY stores on the local
market, posted turnover of €15.1 million (VAT exclusive), according to the financial report of French-
based Mr. BRICOLAGE. The turnover represents sales posted last year at Mr. BRICOLAGE in the
Vitan district in Bucharest, which until recently was the only store opened by the network on the local
market. Romania's first Mr. BRICOLAGE store, which covers almost 6,000 square metres, was
opened in November 2006. Last year was, therefore, the first full year in business for the network in
Romania. The sales target set by Mr. BRICOLAGE for the Vitan store in its first year stood at €14
million. Last month, the DIY retailer opened its second store in Pitesti, which covers an 8,000 square-
metre sales area, in the wake of investments worth around €7 million. This year, another opening is
planned, according to Mr. BRICOLAGE's financial report. This store could be located in Bucharest,
according to previous statements from BRICO EXPERT representatives, who specified that the plots
that will house the future stores have been owned by the company for several years.

Source: www.zf.ro







